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"If you want your new wash and
wear perm to look right, you'll have
to let me fluff it up a bit."

Number of farms

Agriculture Canada statistics placed the total number of farms in Canada
last year at 327,600 down by 0.5 per cent from the 1979 estimate of 329,300.

As the estimates indicate, there was a remarkable stability in farm
numbers recently, with minor changes occurring in New Brunswick, British

Columbia, Alberta and Saskatchewan. The decline in Saskatchewan was
about 0.6 per cent and in Alberta it was about 2.5 per cent.

The decline in Canadian farm numbers started in 1941 when there were
approximately 732,832. By 1980, the number had dropped to only 327,600.

However, the rate of decrease slowed from an annual rate of 1.5 per cent in

the 1940's to 0.5 per cent between 1979 and 1980.

Farmland still a good investment

Ontario and Alberta, two provinces with attractive farmland — and lots of it

— are still among those permitting outsiders to pick up acreage. That

leaves plenty of latitude for investors. Between them, these two provinces

contain 40 per cent of all Canadian farmland. There is even a big choice of

prices.

The national average price of farmland in Canada is $426 an acre. The
average price on an acre of land in Ontario is $1,342, and in Alberta $355 an

acre.

Viewed from the standpoint of inflation, few stock market investors can

say they have been winners over the past full decade. But anyone who has
held farmland that long can show how their holdings have 'outperformed' in-

flation by 70 per cent each year over the same period.

Terry Kremeniuk, director of economic and liaison services for the Farm
Credit Corp. says farmland prices continue to be strong. He recently

forecast that 1980 values would work out at 18 per cent up and "with op-

timism sweeping the Prairies again, values there in 1981, should be up 20

per cent.

Trend towards artificial insemination

The artificial insemination industry expanded Canadian exports of dairy

and beef semen by 30 percent in 1979, according to Agriculture Canada
Statistics. A recently released report show that 936,000 units of semen were

exported in 1979, compared to 663,000 units the previous year.

Doug MacKehnie, chief of Agriculture Canada's dairy cattle unit, said im-

ports of semen also increased. More than 203,000 units were imported by

Canadian cattle breeders in 1979, compared to 48,000 units in 1978.

Rescue tools now available

The Alberta Safety Council is introducing a new Rural Rescue Service.

Purpose of the service is to provide rural municipalities with new rescue

equipment that can help save the lives of accident victims and reduce the

severity of injuries. Municipalities can apply for a rescue-equipment

package that can include a resuscitator, an airbag system to lift heavy

weights, breathing apparatus, fire extinguishers, a cutting torch and an

electric winch. The equipment will remain the property of the Alberta Safety

Council but will be on permanent loan to successful applicants. Organiza-

tions that receive the equipment are asked to promote accident prevention

through public awareness programs.

Food consumption in Canada
The eating habits of Canadians continue to change from year to year in

response to prices and new taste preferences. Last year, for example. Cana-

dians ate about 6 pounds less red meat per capita than the year before. Most

of this drop was due to lower beef consumption. However, Canadians ate

more protein last year from alternative sources, including chicken, eggs and

cheese. Fruit and vegetable consumption continued to rise but consump-

tion of wheat-flour products declined.

Stats. Canada
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The Individual and UFA
The right to excel
One of the most common errors in twentieth century thinking, particular-

ly in the last decade, is the belief that in modern business there is no place
for individual initiative. This is not so. The right to excel is open to every per-

son. Everything that is done that is above average indicates a determination
and effort and contributes to a company's progress such as the growth that

has established UFA as a leader in the farm supply field in Alberta.

This is part of an ongoing series featuring UFA's career people and their

responsibilities in our Organization. This month's article features Ed Evans,
Dave Latam, Terry Semeniuk and Gerry Senger of the Farm Supply Division.

Left to right: Gerry Senger, Ed Evans, Terry Semeniuk, Dave Latam.

Decentralized division

The Farm Supply Division operates as a decentralized division within the perimeters set by the Board and

senior management. This gives branch personnel the responsibility of making many of their own decisions and

allows them flexibility in adjusting to local conditions.

Ed Evans
Operations Manager

When Ed Evans
joined UFA in 1969,

it was to become
Manager of the Red
Deer Farm Supply
Centre. Ed had
previously been
associated with our
Organization as the representative
of a wholesale distributor of forest

products that was a supplier of

UFA's. From the many contacts Ed
had with our Farm Supply person-
nel, he had developed an admira-
tion for UFA and its people and

when the opportunity arose, Ed
made the decision to become part

of the UFA team.

His previous business ex-

perience had given him a thorough
knowledge of the lumber industry,

an important segment of UFA'S
Farm Supply Division. The ex-

cellent results achieved by Ed,

while Manager at Red Deer, coupl-

ed with the outstanding growth of

the Farm Supply Division, resulted

in his transfer in 1973 to the head
office as Farm Centre Supervisor.

In 1974, Ed was appointed
Operations Manager, reporting to

Jim Shindler, Manager of the Farm
Supply Division. He is responsible

for the day to day operations of

UFA'S 24 Farm Supply Centres,

within corporate and division

policies, as well as the operations

of the Distribution Centre and the

Purchasing Department.

The Region Managers, Manager
of the Distribution Centre, Pur-

chasing Agents at head office, Pro-

duct Development Co-ordinator

and the Market Research Analysist

report to Ed, who is responsible for

their performance.

Specifically some of Ed's duties

and responsibilities are:
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The Individual and UFA

Ed Evans, Operations Manager.

• the overall administration pro-

cedures to ensure that accurate
and proper records are maintain-

ed
• margin control at the Farm Supp-

ly Centres
• inventory management for the

Division
• administration of the capital ex-

penditure budget including pur-

chase of land, buildings and
equipment

• surveys of tentative locations for

new Farm Supply Centres
• land purchase negotiations and

final construction of new cen-

tres after approval is given by

The Board of Directors, the

General Manager and the Divi-

sion Manager.

Together with the Region
Managers, Ed reviews operating

statements, monitors the perfor-

mance of branch expense budgets,

and where necessary, recom-
mends controls and changes. He
works closely with the Region

Manager responsible for advertis-

ing in co-ordinating the Division's

advertising program, including
special promotions, regular adver-

tising and sales flyers. Ed is

responsible for the total opera-

tions of the Distribution Centre in

Edmonton, working through the

Distribution Centre Manager. In-

cluded in this is product selection,

inventory turns, administrative
policy, pricing guidelines, service

to branches and the overall

organization of this facility.

He is in constant contact with

the Purchasing Agents and is

responsible for the effectiveness

of their Department and the co-

operation of their activities. He
also works closely with the Divi-

sion Manager on the overall opera-

tion of the Farm Supply Division

and with the Regional Managers to

ensure that the customer service

and other policies, as set out, are

being followed and affects con-

trols where necessary.

Ed has taken many management
courses related to his work, the

most recent being the intensive six

week program at the Banff School
of Advanced Management. This

program, taken by several of the

Management group at UFA, in-

cludes: Individual— organization

relations, organization design,
human resource planning, union-

management relations, decision

making & information systems,
financial control, managerial
finance, business taxation,
business law, economic environ-

ment, international business,
market planning, business policy

and strategy.

Dave Latam
Region Manager North

Dave comes from a farm family

in the Ardrossan area near Edmon-

ton and attended Salisbury High
School. He joined UFA in 1964 as a

Counter Salesman at the Edmon-
ton Farm Supply Centre and in

1965 was appointed Administrative
Supervisor. In 1966, he was ap-

pointed Manager at Lethbridge and
later that same year was appointed
Manager at Hanna. In 1969, he was
appointed Manager at Camrose
and in 1973 was appointed
Manager at the Calgary Farm Supp-
ly Centre.

In 1975, Dave was
appointed Region
Manager South,
with his major res-

ponsibility being
the daily operations
of the Farm Supply I jt
Centres in thatl I M
area. In 1977 he became Region
Manager North, and assumed
responsibilities for the Farm Supp-
ly Centres at Athabasca, Camrose.
Edmonton. Fairview, Falher, Glen-

don, Grande Prairie, Grimshaw,
Provost, Spruce Grove, Two Hills.

Vermilion and Westlock.

Dave has taken numerous
management courses, the most re-

cent being the six-week manage-
ment course at the Banff School of

Advanced Management.

Terry Semeniuk
Region Manager South

Born in Edmon-
ton, Terry was rais-

ed on the family

farm and attended
high school at

Clyde. He joined

UFA as a Salesman
at the Westlock
Centre in 1966.

In 1969, Terry was promoted to

Assistant Manager at Westlock
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(cont'd)

and in 1970 was appointed
Manager. In 1975, Terry was ap-

pointed Manager of the Edmonton
Farm Supply Centre, a position he

held until his appointment as

Region Manager. In 1977, Terry

assumed the responsibility of

Region Manager South, with
responsibilities for the daily opera-

tions of the Farm Supply Centres
at Airdrie, Calgary, Claresholm,
Consort, Hanna. Lethbridge, Oyen,
Red Deer, Stettler, Trochu and
Vulcan.

Terry has taken numerous man-
agement courses and is scheduled
to attend the intensive six-weeks

Banff Advanced Management
course in the fall.

As Region Managers, Dave and
Terry are responsible for the total

operations of the branches within

their region. This includes ensur-

ing that corporate and division

policies are being maintained and
supervising administrative pro-

cedures to see that each Branch
maintains adeguate and proper

records. Under the supervision of

the Operations Manager, they
monitor inventory management
and administer the capital budget
for the branches.

Regular visits are made to all

Branches within their assigned ter-

ritories and they are responsible
for maintaining good customer
relations through proper customer
sales and service procedures. They
organize, monitor and take part in

customer service training sessions
and any other necessary training

programs. They are responsible for

sales growth, margin and expense
control at the branches and assist
Branch Managers with inventory
management to obtain the op-
timum in customer services, turn-

Dave Latam, Region Manager North

over and R.O.A.M. (Return on
Assets Managed). They are also

responsible for follow-up on all

advertising programs and assist

branches with their local advertis-

ing program. They also assist the
branch manager where reguired on
personnel management and
development.

The Region Managers assist the

Operations Manager with the

development of new Farm Supply
Centres and may be called upon to

supervise physical construction of

new Centres. They are also respon-

sible for maintaining a high degree
of communications between Bran-

ches and other Farm Supply per-

sonnel and organizing region

meetings wherever necessary. The
overall appearance and main
tenance of branches, including

regular maintenance programs, ex-

pansions, yard and warehouse ar-

rangements, care of inventory and
ease of movement around Branch

Terry Semeniuk, Region Manager South.

facilities for maximum customer
service are also some of the

responsibilities of the Region
Managers.

In addition the Region Managers
each have special responsibilities.

Dave Latham is responsible for

the advertising program of the

Farm Supply Division. He com-
municates with the media and
works closely with other personnel

in the Division to maintain an ade-

guate advertising program. In addi-

tion, he is responsible for the

makeup of all sales flyers. He also

represents the Division on the

Canadian Agricultural Chemicals
Association, an organization that

drafts policies regarding the use of

pesticides and makes recommen-
dations to government.

The Farm Machinery Facility at

Spruce Grove falls under Dave's

jurisdiction. He is in continual con-



The Individual and UFA

tact with suppliers of farm
machinery, negotiating price struc-

tures, delivery dates, product mix,

redesigning of farm machinery
items, etc. Dave is also responsi-

ble for the effectiveness of the

Farm Machinery Department in

supplying the Branches with parts

and farm machinery set up, tested

and completely operable.

Terry Semeniuk's special
responsibilities are co-ordinating

the farm shows that the Division is

involved with, including Edmon-
ton, Calgary, Red Deer and
Lethbridge. This entails rental of

space, advertising and promotion,
design and organization of

displays, staff requirements and
direct communications with show
promoters.

In addition, Terry is responsible
for the Operations Manual and any
additions, changes and deletions

to it. He is also responsible for

organizing the total staff training

program of the Farm Supply Divi-

sion, particularly the staff develop-

ment programs.

Gerry Senger
F.D.D. Manager

Gerry Senger
joined UFA in 1967
as a representative

with the Informa-

tion Service Depart-

ment. In 1974, he
was appointed
Manager, a position

he held until his appointment in

1978 as Manager of the Farmstead
Development Department.

A native of Medicine Hat, Gerry
worked with the Recreation Com-
mittee in that city for five years and
then served in the Royal Canadian
Navy for three years in radio com-
munications and electronics. Gerry
has taken numerous management
courses related to his work and
has his accreditation from the

Canadian Public Relations Society.

As Manager of F.D.D., Gerry

Senger is responsible for the

operations of all Farmstead
Development Department Bran-

ches within corporate and division

policies as outlined.

His specific duties and responsi-

bilities are:

• Responsibility for performance
of all F.D.D. Branch Managers

• Maintaining a high degree of

customer service in F.D.D.

• Administration at all the F.D.D.

Branches. This includes margin
control, expenses, job files,

credit policies, etc.

• Assisting Branch Managers,
when required, in hiring and
selection of employees and
general salary administration.

• Organization and final presenta-

tion of advertising involving the

F.D.D. In this, Gerry works close-

ly with Dave Latam, suppliers

and the other advertising person-

nel.

• Maintaining consistency in

building standards, pricing and
overall product mix in F.D.D.

• Complete training program for

F.D.D. personnel, both technical

Gerry Senger, FDD. Manager.

and management oriented.
Technical training is organized
with direct assistance from the

F.D.D. Technical Advisor.

• Ensuring that customer service

policies, as outlined, are being
followed by all F.D.D. Branches.

• Assisting F.D.D. Branch
Managers with inventory
management in order to achieve
optimum in customer service,

turnover & ROAM (return on
assets managed).

• Administration of the capital

budget for F.D.D. Branches, as

approved.

• Working closely with F.D.D.

Technical Advisor in developing
standards in construction of

building and equipment.

• Maintaining F.D.D. Branch
budget as approved.

• Assisting Division Manager with

the development of new F.D.D.

Branches.

• Maintaining relationships with

suppliers of specialized F.D.D.

products.
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Salute to Service Petroleum Agent Service Awards
(For the period from July 1, 1980 - June 30, 1981)

Whatever loyalty means to an individual, it's an important ingredient in life and doesn't deserve to be
minimized. It's essential to doing a good job and is important to human relations in business.

The United Farmers recognizes the following Agents for the loyalty they have shown in their associa-
tion with the Petroleum Division of UFA.

45 Years

Neal Jones
Dewberry
April 3, 1936

—15 Years

Wally Benson
Thorsby
September 8, 1965

—10 Years

Jim Banack
Rimbey
January 26, 1971

30 Years

Gordon Mason
Camrose
February 21, 1951

Bert Galliford

Onoway
May 9, 1966

Herb Kary
Coronation
March 31, 1971

25 Years

Cliff Herrick

Woking
July 13, 1955

Bob Matthews
Eckville

March 17, 1966

Leon "Hank" Ramstad
Bashaw
February 1, 1971
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UFA Displays at Edmonl)

Farm and Ranch Show — Edmonton

Trevor and Chantz Matter, Ellersie, Alberta, pose
on a Power King.

The Canadian Western Farm &
Ranch Show, Western Canada's
largest three dimensional spring

catalogue of equipment, mach-
inery and services was again held

at Edmonton in March, 1981.

This is the 14th year for the

show, called agriculture's visual

catalogue and is the major exhibi-

tion UFA enters. Farm Supply and
Farmstead Development person-

nel and many of UFA'S suppliers

were on hand to discuss the many
types of facilities and equipment
obtainable from UFA.

In addition to the sales made on
the floor and the many sales leads,

these shows are an excellent way
to see the equipment lines UFA
carries and learn about the ser-

vices offered at UFA'S 24 Farm
Supply centres and seven Farm-
stead Development Departments
in Alberta.

Z=3

Above: An overview of the UFA display at the Farm and Ranch Show.

Above left: Outside display of cattle handling equipment. In the background — bulk

hopper bins.

Left: Left to right — A genial visitor and Don Benkie and Bob Burgess.



>n, Lethbridge and Red Deer

Under the hat, Ralph Devoy of Farmon Alarm System.

Left to right: 4500 gallon Calumet Slurry Wagon; Leons Rock Picker; Inland Sprayer.

Grain elevator leg system complete with Choretime
hopper bin. Explaining and selling.

Henry Koch of Fairford Steel Buildings, always eager to talk about the popular Fairford Steve Blackwell of Diversey Dairy Cleaners expoun-
Building ding on farm sanitation.



UFA Displays (cont'd)

That's Brian Dennis on the left. Don Benkie and the Patz Compressed Air Manure System.

On the left — Murray Robertson. Larry Firmston, willing and able to discuss animal health and
grooming aid products sold by UFA.
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ALBERTA FARM
BUILDINGS SHOW
Presented by Alberta Agri-

culture, the Alberta Farm Buildings

Show was the first of its kind in

Alberta. It was held in Red Deer in

the Kinex Building.

In addition to a visual display of

the latest in farm building design,

the show was another opportunity
for Albertans to see the latest in

prefabricated buildings, silos,

livestock confinement equipment,
feed equipment, heat exchanges
and more.

UFA was the largest commercial
exhibitor. Some of the featured

FDD displays were Universal Milk-

ing Equipment, manure handling

systems, equipment pertaining to

livestock production, conventional
buildings, Fairford Steel Buildings
(manufactured for UFA), and arch
rib buildings.

FDD personnel were on hand to

supply information on all phases of

building and equipment related to

food production.

Some of the interested potential buyers at the Red Deer show.

High pressure washer and stainless steel fans.

Farrowing crates and stainless steel fans. Grain elevator leg, teed tank and flex-auger feeding into hog penn-

ing.
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UFA Displays (cont'd)

Lethbridge Ag-Expo

Ag-Expo is the annual Seed Fair

and Agricultural Show, co-
sponsored by the Lethbridge and
District Exhibition, the Lethbridge
Chamber of Commerce, and Alber-

ta Agriculture. In the thirty years

the Seed Fair has been held, it has
grown to be the largest seed fair in

Canada. The Fair was held in

March, 1981.

Over 200 exhibitors utilized 3 1/2

acres of display space that

featured the latest agricultural pro-

ducts and equipment of all types,

plus informative short courses and
seminars, which were presented
every day. Over 65,000 thousand
people attended the four day event

and the Provincial Seed Champion-
ships were inaugurated at this

year's show.

United Farmers of Alberta was
again one of the Exhibitors at Ag-

Expo and Ross Spencer, Manager
of FDD Lethbridge, sent a few pic-

tures of UFA'S attractive display.

Above right: Working model of an Universal
milking machine.

Right: UFA Fairford steel quonset display
building.

The Push Binder The early settlers in South Eastern Alberta

(1910) soon learned that their crops could not be
consistently harvested with the standard binder.

During the years when the crops were short due
to drouth, they brought in the reader, an imple-

ment that was able to salvage the short growth.

This elevated the grain to a header box which was
taken to a stack near the center of the field. Thus
the reader played a major role until the combine
took over.

W.R. McFall & Sons of Etzikom, Alberta pur-

chased a push binder in the early 1920's. It was in

use until 1935 when it was replaced by a combine.
Jim McFall, who served for many years as

Secretary of the Alberta Federation of Agriculture,

and is now associated with Unifarm was kind

enough to loan us this picture and to write an ex-

planation of the push binder. The young lad on the

horse under the hat is Jim McFall.
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Appointments
The Board of Directors of

United Farmers of Alberta

has appointed Gerry Metz
as Treasurer of UFA. Mr.

Metz will also assume the
position of Manager of the

Administrative Division.

Before this dual appoint-

ment, he was Controller for

our Company.

Originally from Medicine
Hat, Mr. Metz worked for

the Bank of Nova Scotia in

several locations in Alberta

ranging from Medicine Hat Gerry Metz

to Athabasca. He joined UFA in 1967 as a Credit Clerk

and was later appointed to Senior Credit Man in

charge of office routine and supervision in the Credit

Department. In May, 1971, Gerry transferred to Finan-

cial Accounting and in December, 1972 was appointed
Financial Accounting Supervisor. In September, 1975,

he also assumed additional responsibilities as Super-

visor of Petroleum Accounting. In addition to being a

member of the Certified General Accountants
Association, Gerry's fourteen years of practical ex-

perience in all of UFA'S financial and accounting pro-

cedures will be invaluable to him is his new responsi-

ble position.

Gerry and his wife Eadie have a diversity of hobbies.
Gerry enjoys fishing, bridge, music, chess, table ten-
nis, riding and reading. Eadie has a teacher's cer-
tificate in crafts and has made some exceptionally at-

tractive ceramic works. The Metzs have a daughter
Melanie.

The appointment of

Barry Piersdorff as Con-
troller of UFA was recently

announced by Bill McCart-
ney, General Manager. As
the Controller Barry will be
responsible for the
management of the entire

accounting function of

UFA.

Originally from Edmon-
ton, Barry attended schools
in Edmonton and Ottawa.
He has been associated
with UFA for three years Barry Piersdorff

and his first appointment with our Organization was
as Supervisor of Financial and Petroleum Accounting.
In August, 1980, he was appointed Chief Accountant,
the position he held until his recent appointment.

For hobbies, Barry likes to ski, hike and canoe.

In the Spotlight
Two special events took

place in Lloyd Bellew's life

on April 1, 1980. His
daughter Jakki was born
and Lloyd became the UFA
Agent in Milk River.

Born in Lethbridge, Lloyd
grew up on a farm in the
Milk River area and attend-

ed school in Milk River.

Prior to joining UFA, he was
assistant foreman in

Coutts of H.H. Smith Ltd., a Lloyd G. Bellew

Canada customs bonded warehouse. He later worked
as an assistant manager for Alberta Wheat Pool in

Milk River.

At the present time, Lloyd lives on his farm where
he raises hay and cattle. He was a Beef Club Leader in

the Milk River 4-H Club and is an Association Room
Representative of the Home and School Association.

Lloyd and his wife, Jan, have three children Jolene,
Lane, and Jakki. For hobbies, he enjoys sports and
plays basketball with the Milk River men's team in the

Warner League.

Elk Point has always
been home to Ed Vogel and
his familiarity with the area

plus his involvement in

agricultural and community
organizations should serve

him well in his business as
the UFA Agent at Elk Point.

Ed was raised on the

farm and attended Elk

Point and Derwent
Schools. He later went on
to farm 7 quarters and now
lives on 1/4 section. Prior to joining UFA on January 5,

1981, he was a home consultant for six years for Im-

perial Homes.

Ed N. Vogel

Ed has been an active worker in his community —
as an assistant Cub leader, an assistant 4-H leader,

president of the King George Community Hall and a

board member of the Elk Point Recreation Board.

Ed and his wife Ruth have four children, Ron,

Dwayne, Corey and Jodi. For hobbies, Ed enjoys

fishing and camping.
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Wanted — Three Outstanding
Young Canadian Farmers

Outstanding Young Farmers Program

Left to right: the Allison Woodworth family from Berwick, Nova Scotia; the Robert Switzers from Aneroid, Saskatchewan; the Glen Gurrs
from Alexander, Manitoba.

Last year, the Canada Jaycees
and the Calgary Stampede initiated

a program intended to bring

greater recognition and apprecia-

tion for the achievements of

Canada's young farmers and to

promote better understanding be-

tween urban and rural com-
munities.

The program was a success and
this year the Canada Jaycees and
the Calgary Stampede will be join-

ed by Cominco Limited and the

Bank of Montreal as the major of-

ficial sponsors.

Farmers across Canada between
the ages 18 to 40 who derive at

least two-thirds of their income
from farming are eligible. They may
be nominated by an individual or a

group. Nomination forms may be
obtained from Canada Jaycees, the

Calgary Exhibition and Stampede,
rural branches of the Bank of Mon-
treal and Cominco's participating

fertilizer dealership and distributor

outlets.

The three national winners will

be chosen during the Stampede's
fall agricultural show Round-up
'81, to be held in Calgary October
31 to November 4, from among
several regional finalists. One is

chosen from each Jaycee region

across Canada.

The judging is based on:

1. Progress in agricultural career

(50 points)

2. Soil, water & energy conserva-
tion (25 points)

3. Production history (25 points)

4. Community contributions

(25 points)

5. Financial record keeping

(10 points)

6. Oral interviews during
Round-up finals (10 points)

Region winners and their
spouses are awarded an expense-
paid trip to Calgary for the finals

during Round-up '81. The three na-

tional winners and their spouses
also receive an expense paid stay
in Calgary during the 1982
Stampede and represent the
Outstanding Young Farmers Pro-

gram at the corresponding pro-

gram sponsored by the United
States Jaycees.

The three Outstanding Young
Farmers selected last year were:

Glenn Gurr of Alexander,
Manitoba; Allison Woodworth of

Berwick, Nova Scotia and Bob
Switzer of Aneroid, Saskatchewan.

The first Outstanding Young
Farmers Program was a success
and this year's is planned to be

even bigger and better. So let's get

some nominees in from Alberta

and show that Albertans are

deserving of the recognition to be
given in the Outstanding Young
Farmers Program.

Deadline for entries: September
5, 1981.
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Congratulations, Guy

Guy Wilson making a fuel delivery to Albertan of the Month Joe Kemmere.

The man behind the wheel, mak-
ing a fuel delivery to the dairy farm

of Joe Kemmere and Sons, is Guy
Wilson, son of Roy Wilson, UFA
Agent at Olds. This picture ap-

peared on the cover of the 1979 An-

nual Review.

You couldn't really see Guy's
face in the picture, but here's

another picture of Guy and his

wife, Elaine behind the wheel of

the truck they recently won in the

Goldeye Lottery. Congratulations

Guy and Elaine.

A six month campaign co-

ordinated by Jacquie Jevne was
successful in raising over $360,000
for the Goldeye Foundation.
Members of the fund raising com-
mittee were: Chairman Howard
Falkenberg, Dean Lien, Allan Mac-
Pherson, Betty Pedersen, Wally

Edna A. Dlugan

Effective April 1, 1981 Edna
Dlugan was named Supervisor of

Credit and Member Records by
Stan Ross, Credit Manager of UFA.

Tullis and Norman White. The
money will be used for im-

provements and renovations to

Goldeye Centre, and educational
and recreational facility located
west of Red Deer.

Other winners in the lottery

were: 3 oz. gold — Mrs. Ralph
Hickle, Hanna; seven prizes of 1 oz.

gold went to Bob and Kathy Lien,

Lethbridge; Sven Jensen, Hussar;
C.L. Blackburn, Pincher Creek;
Dale Allsop, Irricana; Tangent
Women of Unifarm; Eugene Kush,
Hanna and R. Train, Magrath.

The Delegates at the 1980 An-
nual Meeting of United Farmers of

Alberta authorized the sum of

$75,000 to be donated to the

Goldeye Foundation making UFA
the major contributor to the fund.

Appointment
Originally from the Foam Lake,

Saskatchewan area where she was
raised on the family farm, Edna at-

tended elementary and high school
at Foam Lake. Before moving to

Calgary, Edna worked at the

Macleod Store in Wynyard.

She joined the Credit Depart-

ment of UFA in 1972 as a filing

clerk and in subsequent years was
involved in farm supply collections

and handling legal accounts. Since

1975, she has had the responsibili-

ty for all petroleum collections and
Agents' accounts and has main-

Elaine and Guy Wilson.

Howard Falkenberg, president of Unifarm,
presents truck keys to Elaine and Guy.

tained an excellent working rela-

tionship with UFA'S Agents
throughout Alberta.

Edna has taken many courses
related to her work including:

Credit and Collections; Essentials

of Accounting; Basic Studies in

Credit; Management by Objectives;

Collections and Communications
and Effective Supervision.

She is a volunteer community
canvasser for charitable organiza-

tions and enjoys most sports and
reading.
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New Member Program

The editor of the Credit Union
Way recently commented on UFA 's

New Member Program. For your in-

formation (and because its com-
plimentary) we are reprinting the

article in The United Farmer. The
New Member Program was in-

stigated about eight years ago. Its

objectives were basically two-fold.

1. To inform new members that

when they join our Co-operative

they become member-owners and
receive patronage dividends on
their purchases from UFA.
2. Familiarize members with the

facilities and services offered by
UFA throughout Alberta.

Over the years, the new member
package has been updated and
streamlined and in June it will

again be objectively reviewed. If

you are interested in receiving this

information kit from UFA, please
write:

Information Service Department
UFA Co-operative Ltd.

1016 - 68th Avenue S. W.

Calgary, Alberta

T2V 4J3

How does your organization
measure up when it comes to inform-

ing new members?

Recently, in connection with some
farm interests, I joined United Farmers
of Alberta Co-operative. Two weeks
later an attractive information packet

arrived from UFA's Calgary head office.

Perusing the material I wondered
about new member information pro-

grams at other co-operatives and credit

unions. The UFA kit provides a good ex-

ample. Consisting of an 8V2" x 12"

folder, a welcoming letter, two small

pamphlets and a pocket-size booklet,

the kit is packed with information.

The full color medium cardboard

weight folder (illustrated with
photographs) briefly describes the

various services provided by UFA'S
petroleum and farm supply divisions.

Short sections outline the co-operative

aspects of UFA: Ownership by 55,000

Albertans; democratic elections of 63

delegates and nine directors; regular

meetings with member committees;

Petroleum Division Farm Supply Division

UFA it dedicated 10 Mrv>nQ Alberta s k*y renewable resource - agriculture
Recognized as one ol the ma|or marketers ol petroleum products and (arm

1 <**»•**» Centre*

Petroleum product* at© told Irom MH 130 key pond >n Alberta by UFA i AQents
and Men**' Associations Ge««. fl tarn supplies can &e purchased from any ol

j

UFA'S Farm Supply Centres A lolai bu'ldmg concept thai brings pi*nn.ng
technical construction and installation MMM right to in* '«rmsie*d <s olf«*M
by the Farmstead Development Department SSI SiE

sharing of surpluses through
patronage refunds ($19 million re-

turned to members in cash over the

past five years); financing through

member involvement.

The back of the folder lists the 130

points in Alberta served by UFA, with

kinds of services identified by pins on a

map of the province.

The welcoming letter sets out UFA'S
main goal "to help Alberta food pro-

ducers and their communities to co-

operatively obtain petroleum products

and general farm supplies as
economically as possible." It also men-
tions the enclosed member identifica-

tion and its use.

One pamphlet is devoted to facts

about the 1980 fiscal period: Sales

were $172 million, an 18.9 percent in-

crease; earnings reached a record $9.7

million before income tax; $5.0 million

was returned in cash to members —
largest payout in the company's
history.

Other sections detail the results by

division; report on the asset and

member equity position (66.5 percent

of the $49.9 million in assets is

member-owned); and list UFA'S affilia-

tions.

A second pamphlet lists the pro-

ducts UFA carries at its 24 farm supply

depots throughout the province. All

told there are 13 categories including

some 125 specific types of products

used in farming.

And finally, a strictly information

14-page booklet discusses farm
lubrication. Its question and answer
format covers the more common con-

cerns about engine and its use.

In total the kit tells new members
what kind of organization they have

joined. It provides vital statistics. It

lists services and where these can be

obtained.

The provision of some product infor-

mation is an added dimension, in-

dicating the organization's interest in

developing a well-informed member-
ship.

Most important of all, however, the

content sounds a welcome note; telling

new members they're wanted; that the

sender considers them to be important.

The foregoing, it is emphasized, is

not intended merely as a glowing

testimonial for UFA Co-operative.

Rather it is intended to describe a stan-

dard by which other co-operative/credit

union organizations can measure their

new member information material. Un-

doubtedly many will have superior pro-

grams. Hopefully those who don't will

be inspired to review their efforts.

16


